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• Community-based study of how social exclusion impacts 
the health and HIV vulnerability of trans people in Ontario. 

• Trans is defined broadly, and may include those who identify as 
transgender, transsexual, two-spirit trans, transitioned, bigender, 
genderqueer, or simply man or woman. 

• Trans people constitute a ‘hidden population’ that 
experiences high levels of social exclusion. 

• Desire for rigorous methods for producing population 
estimates, so results would stand up to scrutiny 



5/22/2012 

2 

What is RDS? 

• Systematic method of 
chain-referral sampling 

• Recruitment networks 
and network sizes are 
tracked 

• Bias is addressed through 
recruitment strategies 
and statistical analysis 

What makes this study unique among 
RDS studies? 

• Province-wide Ontario study (non-local) 

• Little or no prescribed contact between research team 
and participants beyond initial seeds 

• Level of community involvement 

• Trans communities 

• Multi-mode survey 

• Online, paper, telephone (interpreters available) 
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Strategy: 
Survey and recruitment 

• 87-page survey 

• Friendly and personal 

• Anonymity possible 

• Recruitment quota=3 

• Seeds=16 initially 

Strategy: 
The technical side of things 

• Developing and piloting = the biggest time delay 

• Custom programming required to implement RDS.  Adobe 
LiveCycle survey was embedded in original programming. 

• Required time-consuming and frustrating pilot testing.  
Community Engagement Team members were champs! 
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Strategy:  
Non-local RDS survey promotion 

• Methods we used:   
• Talking to everyone possible 
• Posters 
• Postcards 
• Press 
• YouTube 
• Facebook 
• Listserv postings 
• Public events 
• Meetings and calls with community 

leaders 

 

 

What we learned: 
Participants as agents 

• Participants strategized around distribution of tickets 

• Giving two to well-connected people to ensure recruitment goes 
on, one to someone who would not be reached otherwise 

• Distribution by mail to those who are not online 

• Strategic participant efforts to reach those  living on First Nations  
Reserve communities, in rural areas, and in prisons 

• Reaching out via listservs, Facebook groups, FetLife, the Men’s 
Room, and other electronic communities 

• YouTube videos by participants 

• Nearing deadline, “code dumps” online 

• Community members actively seeking tickets 
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What we learned: 
High levels of participant motivation 

• 433 participants for an 87-page survey 

• 51% collected $20 honorarium, 31% donated to a trans-
related community group, and 18% provided no 
information 

• Phone calls from individuals wanting to participate 

• Addition of secondary incentives in final two months had 
an unknown effect 

 

What we learned: 
Participants’ connectedness to 
other Ontario trans people 

= 0-1 

= 2-4 

= 5-9 

= 10-19 

= 20-49 

= 50-99 

= 100+ 

 

# of 

Ontario 

Trans 

People 

Known 

Recruitment Trees, n=432 participants 
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Challenges 

• No clear way to set number of initial seeds or recruitment quotas 

• Promotion messaging:  on one side “This is great.  Do it and tell 
your friends,” on the other, “Wait till you get a ticket” 

• Language issues: “3 of your friends” vs. “3 people you know” 

• Third-party honorarium system was cumbersome 

 

 

 

 

Challenges 

• Concerns over inclusion of underrepresented groups led 
some participants to circumvent the RDS process 

• Some feelings of exclusion from those who wanted to 
participate 
• “I understand the motivation for having this survey passed from friends 

to friends, though … this has led people to feel excluded and have 
(potentially very triggering) anxiety about not fitting in, not being 'trans 
enough', in general not being 'popular' enough to get a survey.”    

 



5/22/2012 

7 

Evaluating our success 

• 433 participants 

• Less than goals, but higher proportion of population than in 
recently completed large U.S. internet studies 

• Immense wealth of information with high policy relevance  

• Overwhelmingly positive responses from most 
participants 

• Gratitude for participation and for our work, felt they had learned 
from the survey, optimistic about what would be done with results 

• Some community members felt frustrated or excluded 

• Can generate meaningful statistics for trans communities 

Potential population accessibility through 
venue-based sampling 

19% 

40% 

28% 

Size 

unknown 

13% 

Attended trans-related 

doctor, therapist or GIC, 

past year 

Attended trans or 

LGBT community 

venue, past year 

Networked Trans Population Non-Networked Trans Population 

(know 0 other trans people) 
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Southwestern Ontario 

Southeastern Ontario 
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Northern Ontario 

Keys to making it work 

• Communication with participants beyond initial seeds is crucial 

• Education of community leaders provides a consistent 
message, and stimulates promotion 

• Detailed understanding of the community is required 

• Community leadership 

• Language and knowledge of concerns and needs 

• Community faith that something will be done with results 

• Presence within communities, online and at events 

• Technical resources 

• Web-based strategies, toll-free phone line 
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Contact information 

 

info@transpulseproject.ca   

http://www.transpulseproject.ca 

 

greta.bauer@schulich.uwo.ca 

http://www.transpulse.ca/
http://www.transpulse.ca/

